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connecting the dots for brighter future



connecting the dots. LIiIiiiiiiil

...............

+ G years In industry i
+ 100 public sessions 1ol
‘100companies
+ 2,500 alumni i



! Our KPI.

Number of people we can save this year ?



! Our Services.

Learning & Development Consulting

AoSdousSUdINSUIIANS 99NIIUU L & D da1suavAns / Ny

Development Program d1nSUodAns UsSnuiniun1snatnvodauAns

nosaousudnsuunnanaly USNUINISUSHISIANISVOIDUIANS

. A9Sd9USNIIUU Private




! Our Core Principles.

. WHAUUNADSAYINUS=AUNISCUNINULSY IUlBInNOUN

- 1ISYUSWIUNISaIUoN Workshop nSonN1sn1 Case Discussion

+ 9ONIUUKANdNSIKIKIUINUUSUNYVOJWISUU / OJANS

Practical Cognitive Personalized






- - Business skKills.

course °

nanamsnisousulngiuunNnu:=aAryiwolslunisnigiussnge Inglaw:nuanu

ATUNISUSKIS N1Snan aun1swiuuranansogsaltiovuinaon 1io19:10uU

The Strategist Track: KANGNSNISANIBINAYNSNISHAIN [NEWIUIMD
goMIINKANERNS Winnings Strategy vou dots TAnanuidu 4 hénqmsdaaﬁ'
noulangUryrniN1snguNIsSAaIANUINTU

The Marketing Stack: ganangnsnnu:anArynisnainudeuu [Uo19:
IJunnsnn Digital Marketing, Content Marketing 1a: Customer

Experience



¥

course

A

Business sKills. -The Strategist Track.

Market Identification & Evaluation.
N1sANWI 81509 Ia:Us:IDuUNauanAn (Customer Segmentation) voussnaliilugn iwov:auisnunlliBasnaansias
IUUNISAAAIN0gWNNFADI donnaoinuNagnsvodssnvlnalunainiyg

The Art of Understanding Customers Insights.
AUVARRTUADANANOE1IENEY USULULOIVaILi1aulkidu Customer Centric lla=au1sns:uvoyaiBiandAtynvanuisndnliu
[BWRIUNIWUNISMNANA 1a:N9NSSUMY 9 (Kdus:=ansniwin

Making Great Product: Value Proposition & Value Creation.
N1SOONIUUIIA:NIHUANTUATYOUSSNVIKIKUN=AUNUAAINNNIaVIWAE NKATUNSOIVIVUINADEYAVISNONFADI ASWANUINIUSYU
DoINOUNUAIN

Customer Journey Design for Business Values.
N1SONIUUISNNSAIOUANUAINESIVUTAIKUI:aunuNaudrnuig NISHHUAILUNINSSUNISAATA B09N1INISIVATVaUAN
(Place) la:n1sdodns (Communication) NdonAaoINUNagNsNNIKUALd
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course

Business sKills. -The Marketing stack.

Digital Marketing Literacy.
A5 0n0 WALV TINONAoIVaINISINIsAaalugARFNa NisUluuNIsinnIsnann sannuinanusuls iIndeadonisnanni
WUVU lla:NstUANWFNG o [woaursnuinlUs:anslElRnuSshv

Content Marketing Mastery.
NISWFJUNIUDKIVadlusun nausnlaniaulnludogndaauu IV [9HanniIsnY:aiuisnwanAouINUANRLATUNIW aSTAtUANU
nauidnrung awnsnaaulvngnuNIsnatnla:asuuaawsn1issnvliog wnownagnsio

Customer Experience Excellence.

1 1 r
_ _ _t - .0

asnyds:aunisnuniuidlnsauna:iaguanisssunnlrinalaiduanANNNANUSSNY astadszaunisnianannavulna e
ns:uoUNISNUS:aunisndvasandi UsulslinaniJuls:aunisndnaoni@aulunnyanaiuisnasunauwusnuandile

Measure What Matters.

v/
T e —d

WTBIANAsIfuVoUamIavIaoEaoBInWUFILINATU 1R10uN1s§9185M9A0sINaIlMITUENATY ITAT9NS:UOUNISHIADBINEIMSU
A0WUENISY 35NSEITMUNENIKUN:AUAUNAgNSIAIWUSSTIY SOUMISNISIIASKUS:ITUANTAUA



¥

course

" Business skills.

Business Storytelling & Presentation.
A5108SSAISISINIRAUAUIAU aulviaraika INUAUIBEoBIYIUNSIaNISousshivlany:NIsUNIdusIwodoansogil
Js=ansniwnunauiUnung NKussaldinuigvadnsaoanslnogunaouns

Storytelling for Leaders.
IUONWNISNNYNDANISDISIOAN €] vauUNIWaGlunisiduUdnalaaswisvsuunia@irnunueiuiwounldanisussaldiniuignold
VN 9HANNNSAATYVOINI1SAS1IASSAISaUSONASWISITUANATRN 9 TRIRAWaawsSAuonIgaU

First Time Manager.
WEUUNNNB:=WUIIUADISVOIAUNY=N0VUUNITULYANIS HorUuNnu Tuonv:iduiSadnisaiany n1siduyun NNSUSKAISADUVAIIEN
soUNINISIVNIaKaniunsrinAvNssuWUIUTUUNUINYaINISIdU “Kontin” Iweniidu Manager Doongw

Al@Works.
5SnsoUNSIBINU Al IWoa3y Prductivity AUNNTUNINALTUNISANIU 808Us:HEnI0a1TuNS:UdUNISHaNgoedNIAgFATA 5N
mogonUgUs:losuunnuigimoIwuANgNIWYaIruuAUINTUNS AU



- Cognitive skills.

sAnananswiuunnu:arAnyunisinvuegtunnu=n1san Suidunalndlarylu
nissovonia:uNUIEIun1sinusaunuAnu:du q THINAUs:ansnwhauiu [ne
Jn1sidoninu:=nisandArynddusionisinuiutudeeUu Tisne:10u

- Systematic Thinking

- Analytical Thinking

- Critical Thinking

- Creative Thinking

- Decision Making

course °

- Problem Solving / Design Thinking



¥
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- Cognitive skKills.

Systematic Thinking: Six Thinking Hats.
VEIUVOUIVAADIUAR 1ISUUSINATASUNSIWAIVOIHUONAOIUAR 6 TulWodins kiasiiUryrmnog1aidus:uu AnaulalARvU 1azaaiasy
. NISNIUSOUNUIA:AIUANASIIEasSSANIYIUNU

Creative Thinking: Lateral Thinking.
JandonAnuniwiunisaswassA Wouunnuy:NIsAnUaNnsauiwvovnnisnudryriIvnuunidanind a81unouAnas1uassa lia:
Auriuan WIS viluinbeulasnrntiinamnmAuiunonAuN1Issienlukentiudeuu

*  Decision Making: Power of Perception.
AnaullFoguIbugwalRlFuaawsNaN3IaL annoUIFaula-nouEawaInnINavVuIINNIsuallnglUa:Bun ndoldonnaulua
NUNISANEUTD 1ISTUSNS:UOUNISWNUUIKaIUNSH “Ansounau” NouRndaulvlnlunnaniunismd

. Problem Solving.
< alens:uounsindryriegaidus:uu anusndinsTrHaniunIstdlfog Woluuiwula:vunou iweuluans:uouniskilsasun
ONAOY a1UISNSUDONUUINYKINTADIUBUSOUlNOUIIUUL



¥

course

- Cognitive skKills.

Critical Thinking.
WUAOWEUSOIUNTISAR WNWUNNu:NISARogNTIMstYIUIWoUs: DuTouaog1a1dunany s:uauuRAINU la:Anduloosg
. Oinawa doglhanusnindrymia-anaulaidonsinagnsFog1aduls

Innovative Thinking / Design Thinking.
Suudna:valons:uounisAnasassAwolnUryrndoasudnnssulrulinussie Unwunisidineudolulma:vunounisan 1U97
2:10uNNsd1s09J0urN NYSUBIMIUULAITHU o N1sasaassAIuoN IR TryrINEA1 U NIRUINONISWRIUNNAVU

*  Analytical Thinking.
JSunouAnluMsiFvoualvoUs-NounIsAn WruuNAIUAIUNSOTUNISARIBIDIASKINORNUIADIASHVOUA0s W
JUs=ansnaw idniwavoyaisianduidn 1a:N1NISAAGU R0 WSOUSNIVUINGOUNISIAULIAVOISSAY

. The Growth Mindset.
« aswassAnnuRINnnUARIaNAUARNY:RUINIVOriN0gnowaI§2UEIR InaliinSoudonainatnlunisidasunlasnouizonas
ASAUAIUNIUIUNISIWBIYNUOUASSAN ¢



- - People skills.

sAnaANansAovonIWaWIUIANUY:AUUARaBITIdUNUNISANURGDUItiUNTS
9IUSounU (Collaboration) IneuitiunisinaouinlefivAoWHaINKanening
vuluavAnsia:ziuonwaAryIwosssrikinanIsitgusouAulfogNG
Js:ANSNIW 138unN1S199AUTAIIEN (Conflict) No199:IRATU

course °



¥

course

A

People skKills.

Managing People with Multi-Personalities.
39USISNSTANISAUUAGNNIWAKaINKatsluRuIU IWoas Ao wandARIa:Us:ansnwlunisriniusounu 1Udnesidunns
F0a1s N1SIANISAUWNFNSSURAN ) IW0anAUAIUTANIEIA:IWIUAIUITURILIZSNNISTUDIANS

Collaborative Intelligence.

VN RHANEIATYVOINISNIIUSOUNUIWD IKINAUS:ANSNwadan [Uo19:10uISoIntUNIWYOIINUNAVUIA:NISWERIUNADIDINI=INAVU
Daldrnuuluaniwiondounidosionisiaiuln [HEnuuindebaimodoslianunsnrinuiusounulsiingvu 1ISoVU DAnUNIWUNTU

Conflict Management.

WHJUNNNE:IUNISYANISAUVOVAIEIUNNIINU TKatuisnin ivdryrinia:zasngndnuivaRAuliuaniunisnungusou anlisudzNn:zmnag € N

mvv:m’a%ﬁmdfum||a:a§”mamvv||:)méau|8daUﬁédwaﬁuusﬁnémwmsrﬁmu

The Personality Code.
VRIIa:81$09SFAaUAGNNIWANUKANNO BN MBTI IWavalvgoouia:Audue) 3aiduindaddodnAnyiunisasuAuauWUSHAIIA:NIS
N1JIUSOUNU



" Other Courses. - short courses & sharing.

course °

Marketing for non-Marketer

Effective communication: Empathy, Active Listening, Head & Heart Communication
The Art of Persuasion: How to influence people and get what you want
Designing organization / team’s culture

Powerful Email Writing

Frameworks and tools for super productivity

Data Storytelling

Leading by questions

Effective Time Management

Learning strategy through board games

Handling stress & pressure

Project Management mad simple

and more...



Trainer: Nuttaputch Wongreanthong

. wuuszaunisninisidugusmsAuNIsnaInRINaluUSBNUKIBU 1a:A9NaIIuUT

. UszaunsniussenelifiiuouAnssmnug < uanaa 10 U ousuuIuInNngn 400 ASY

. 191vodudonniIsnatnduAuuY vauus:inAlng AUAUARMAIULINGD 400,000 AU

- WIsKWdanunNisnann; Digital Marketing, Content Marketing, Experience Marketing

«  Certified Trainer - de Bono Thinking System

Js:aunisninisniviu

e Vice President, Head of Online Marketing - dtac
e Associate Director, Head of Social Media - Edge
e Digital Project Manager, RS PCL

Business Certificates

« Disney’s Business Excellence - Disney Institute

« Disruptive Strategy — HBXIHarvard Business School

 Digital Strategies for Business — Columbia Business School Executive Education
 Innovation of Products and Services: MIT’s Approach to Design Thinking

« Mastering Business Models, Strategyzer

- Mastering Value Proposition, Strategyzer

« Telenor Strategy Execution Online Programme — INSEAD

deBono
gﬁ—g Thinking
Systems

ACCREDITED TRAINER

b

CERTIFIED




Trainer: Chirawat Sitarachiyanon

. Us:zaunisniuanno 20 Uluanenu Project Management, Business Development,
F&B, Marketing Management lla: General Management

- ORMLUSKISS=AUGVlunatgusEn

Js:aunisotunisniviu

Swap Holdings - Consultant

Krob Attarote - Consultant

Intercof Corporation - Advisor to Managing Director
The Never Ending Summer - Advisor to Managing Director
Iron Chef H Group - Managing Director

Dhara Devi Cake Shop - General Manager

Wiko Mobile Thailand - CEO

SIS Distribution - General Manager

Wavelet Software - Director

Hardware House International - COO

Secret Recipe Cafe - Marketing Manager

Pamari - Business Development Consultant

S. Khonkean Food Industry - General Manager

“/ @mbti

CERTIFIED
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www.dots.academy

iInNfo@dotsth.com
Tel: 0846179999
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